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ABSTRACT

The employees are the real colour and strengthnodrganization. Every positive and negative bias Eave a
scar on the organisation’s general outlook. Corper&ocial Responsibility activities are for the elepment of the
society in which the firms exist. CSR has beenatily or compulsorily undertaken by many firm&ey are all on their
journey to the ultimate goal of collective sustdiitity. The real question arises is that how do #tgkeholders especially

the employees look upon these non-profit orientgiiies which can deviate the firms from theioromic dreams.
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